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Economy

Casablanca

V 

oice research, net neu-
trality, digital adver-
tising, the future of 
marketing studies and 
television in the digital 

era were among topics discussed at 
the fourth African Digital Summit 
(ADS).

The 2-day meeting emphasised 
that voice research and the use of 
voice as a human-machine inter-
face were among the most impor-
tant inventions for the future of the 
search engine optimisation.

Amine Bentahar, chief operat-
ing officer and digital officer of Ad-
vantix Digital, said in a speech that 
“this is a channel that is growing in 
the United States, Europe and Asia, 
dominated by the four big play-
ers — Alexa (Amazon), Siri (Apple), 
Google Home (Google) and Cortana 
(Microsoft).”

During his talk on “Tech: Joint 
Venture for Big Companies and 
Start-ups,” Mamadou Doumbia, 
a serial entrepreneur from Cote 
d’Ivoire, stressed the links between 
big and small firms in the digital 
age.

“The idea today is to get big 
groups to look at small businesses, 
especially start-ups. Despite stiff 
competition in the markets, large 
companies can partner with small 
businesses to find solutions to-
gether for the benefit of consumers, 
through partnerships,” said Doum-
bia.

“We really need to go beyond 
incubators and accelerators and 
combine synergies to set up a new 
company in which the large com-
pany could provide the necessary 
means and the start-up would bring 
its agility.”

Laura Sophie Dornheim, head of 
communications eyeo in Germany, 
addressed the ecosystem dilemma 
of online advertising, which has 

inundated the internet in the last 
decade. She exposed the worst on-
line advertising inventions such as 
pop-ups, clickbait and scam adver-
tisements.

“Do not think about key perfor-
mance indicators but think about 

how users will perceive your adver-
tising,” Dornheim said, adding that 
11% of internet users are blocking 
ads.

“Ad blocking helps you to protect 
you from all these ads to let you 
browse the internet in peace again,” 
she said. “Publishers are getting 
less money from ads. So they’re 
trying to think of how they can 
make more ads to make more users 
click. Of course, at some point, a lot 
of users say enough is enough and 
use Adblocker, which means rev-
enues will go down for publishers,” 
she added.

The 2018 “Digital Trends Mo-
rocco” study, by the Moroccan As-
sociation of Advertisers (GAM) and 
Ipsos, revealed that digital adver-

tising represented 8% of advertis-
ers’ marketing budgets.

Digital marketing attracts a very 
small share of communication 
budgets even though 76% of Moroc-
can companies devoted their finan-
cial resources to it, the study said. 
In 2017, approximately $326,000 
was allocated to digital marketing 
— 8% of budgets allocated to the 
communication of brands, which 
was no more than in 2016.

Imane Lmrabet, director-general 
of Data Attitude, said her company 
eyed all management, communica-
tion, marketing and purchases.

“We do digital campaigns for the 
advertisers and e-newsletters for 
niche markets,” said Lmrabet. “We 
are also in the process of launching 

an e-commerce website but there is 
always this frustration regarding e-
customers who are still reluctant to 
make online payments and would 
rather prefer to pay on delivery.”

Moroccan telecom operator Inwi 
was the most successful company 
of the 2018 African Digital Sum-
mit, sweeping four awards in three 
different categories. Inwi won the 
“Gold Award” for its platform “Inwi 
e-League,” the first open competi-
tion for all gamers that helps struc-
ture and develop the gaming sector 
in Morocco.

It won the first and second prize 
in the category of “Best Integrated 
Digital Campaign” and the “Silver 
Award” for its “Inwi Days” cam-
paign, in recognition for its com-
mitment to supporting entrepre-
neurs and project leaders in all 
regions across Morocco.

Coach’in app, which allows peo-
ple to get together for group sports, 
won the Bronze Award for “Best 
Mobile Application of the Year.”

The African Digital Summit is the 
largest annual gathering in Africa 
devoted to digital technology for 
advertisers, merchants, industry 
professionals, publishers, media 
and advertising agencies.

More than 1,700 participants — a 
record high — and dozens of digital 
experts took part in the meeting, 
which had 500 people in attend-
ance in 2017.

Mounir Jazouli, president of GAM 
and ADS founder, said 18 African 
countries were among the 30 over-
all participating in the event.

“This is a good evolution for us 
and we’re proud, even if our goal 
is to very soon cover all the African 
countries. Our ambition is to be the 
number one annual meeting for 
digital actors in Africa,” said Jazouli 
during a news conference. He said 
the summit’s goal was to be Africa’s 
reference for digital technologies.

Saad Guerraoui is a contributor 
to The Arab Weekly on Maghreb 
issues.
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Hot topics. Laura Sophie Dornheim, head of communications eyeo in Germany, speaks at the fourth 
African Digital Summit (ADS) in Casablanca.                                                                                         (Saad Guerraoui)
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Algeria resorts to ‘easy 
money’ to avoid IMF’s 
conditional reforms

Tunis

T 

he Algerian central bank 
is flooding the country 
with “easy money” to fi-
nance budget deficits and 
avoid borrowing from 

the International Monetary Fund 
(IMF), which would demand eco-
nomic reforms.

The Bank of Algeria pumped out 
$191 billion to plug budget gaps for 
2017 and 2018, the country’s official 
gazette reported. The government 
said it resorted to printing money 
to skip tough choices linked to bor-
rowing from the IMF and to avoid 
increasing taxes.

Loans from the IMF are usually 
pegged to reforms that often in-
clude cutting subsidies and shut-
ting down money-losing enterpris-
es. Such measures can inflate living 
costs and increase the country’s 
unemployment rate, which is 11% 
— about 2 million people.

Algeria experienced reforms un-
der an IMF deal in 1994 that led to 
the closure of more than 1,000 state 
small and medium enterprises with 
approximately 300,000 workers 
made redundant.

The government said Algeria 
needed to avoid such drastic chang-
es to retain social stability before 
presidential elections in April 2019.

The “easy money” policy by the 
Algerian central bank is similar to 
policies used by the US Federal Re-
serve and central banks in Japan 
and Europe when financial tools, 

such as low-interest rates, were 
inefficient to ignite growth during 
the global crisis of 2007-08.

The “easy money” policy, also 
called quantitative easing, would 
require the central bank to buy as-
sets, including government debt 
with a long maturity term.

The Algerian Finance Ministry 
said in January that the govern-
ment needed $5 billion to cover the 
deficit of 2017 and $151 billion to fi-
nance the expected budget gap this 
year. The ministry said $5 billion 
would be needed for the expected 
budget deficit of 2019.

Algeria had usually financed its 
deficits from earnings from oil and 
gas exports but the decline of oil 
prices in 2014 caused financial dif-
ficulties for Algeria that worsened 
this year.

“Without unconventional financ-
ing, Algeria will have to borrow $20 
billion from the IMF annually for 
five years,” Algerian Prime Minister 
Ahmed Ouyahia said in January.

“Easy money” is referred to in 
Algeria as “unconventional financ-
ing.”

“With such financing, we will 
avoid introducing taxes increases 
in the 2018 budget,” he added.

Algerian economists said, while 
unconventional financing would 
bolster economic growth, it risks 
fanning inflation. Economists 
critical of the government policy 
said the move showed the country 
lacked a strategy to develop the 
economy, including reform of the 
banking system.

They said an efficient banking 
system would have drawn the huge 

money that was hoarded outside 
the banks.

The Central Bank urged in a no-
tice to the banks in February to 
show more flexibility to encour-
age Algerians to deposit money in 
them. The central bank said an esti-
mated $40 billion were outside the 
banking system.

If that money were in the banks, 
the government would borrow it to 
finance deficits and development 
programmes, economists said.

Algerian economist Lahouari 
Addi, who teaches at the University 

of Lyon, said: “The Algerian state 
has no coherent economic strategy 
and doctrine.”

“Algeria had gained around  
$1 trillion between 2002 and 2014. 
Such a huge amount of money 

would have financed the develop-
ment of economic enterprises to 
create a national offer of goods and 
services,” he said

“My estimate is that [$500 bil-
lion] went to foreign firms that had 
built highways, tramways, dams 
and houses.

“I also estimate that $300 bil-
lion was squandered on imported 
consumer goods in the period of 12 
years. The rest of the money was 
wasted because of corruption and 
other waste like over-pricing of im-
port bills.”

Tough options. A man counts Algerian dinar banknotes in Algiers.                                                         (Reuters)

The government needs 
$5 billion to cover the 
deficit of 2017 and  
$151 billion to finance 
the expected budget 
gap this year.
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