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considered one of the greatest art-
ists of the 20th century.

Qotbi said FNM is in talks with 
the Moroccan flag carrier Royal Air 
Maroc to tailor special packages for 
visitors of the exhibition of Pablo 
Picasso’s artworks, which is sched-
uled for April.

“Culture is a means of communi-
cation and builds bridges between 
peoples. As a person responsible for 
museums, I saw how the monarch 
set out an Africa-oriented political 
and economic policy and accompa-

nied it culturally,” he said.
King Mohammed VI tasked Qotbi 

with organising an exhibition in 
which Rabat would be Africa’s cul-
tural capital.

“Rabat will wear the colours of 
Africa next April,” Qotbi said, add-
ing that the exhibition will be ti-
tled L’Afrique en Capital — Africa in 
Capital.

“We will be the first country in 
the world to pay homage to Senega-
lese sculptor Ousmane Sow, who 
died recently.”

Casablanca

M 

orocco is witnessing a 
cultural boom thanks 
to its renowned in-
ternational festivals 
and large projects 

launched by Moroccan King Mo-
hammed VI to make the North Afri-
can kingdom an important artistic 
destination.

Morocco gained international at-
tention by attracting world famous 
acts to its numerous festivals, such 
as Mawazine and Jazzablanca.

Rabat opened the Mohammed 
VI Museum of Modern and Con-
temporary Art in October 2014 in 
line with the king’s desire to make 
culture a catalyst for human, social 
and economic development and to 
provide Morocco with top-notch 

cultural facilities that foster crea-
tivity and cultural democratisa-
tion.

The $20 million Mohammed VI 
Museum of Modern and Contem-
porary Art is the first in Morocco 
entirely dedicated to modern and 
contemporary art. The museum 
seeks to create bridges with vari-
ous international institutions and 
foundations to serve a wider audi-
ence.

Also in October 2014, the king 
launched the construction of grand 
theatres in Casablanca and Rabat.

Located at the Bouregreg Val-

ley, near Hassan Tower and Mo-
hammed V Mausoleum, the $167 
million Rabat Grand Theatre is a 
symbol of Morocco’s cultural and 
artistic renewal.

The $150 million Grand Theatre 
of Casablanca — Casarts — is part of 
the 2015-20 Greater Casablanca Re-
gion Integrated Development Plan.

Casarts, which is to be complet-
ed by October, is a major cultural 
project that will help revive Casa-
blanca’s cultural life by improving 
access to cultural and artistic fa-
cilities with the aim of developing 
intellectual potential, talents and 
creativity.

“Morocco has become a regional 
cultural hub thanks to King Mo-
hammed VI’s efforts to put culture 
at the forefront of his aspirations,” 
said Mehdi Qotbi, president of the 
National Museums Foundation 
(FNM).

Qotbi praised the king for making 
culture one of his priorities since 
ascending the throne in 1999.

Morocco has set up a programme 
to restore its museums to strength-
en their identity and revive activi-
ties.

The Kasbah Museum in Tangier, 
which was renamed the Kasbah 
Museum of Mediterranean Cul-
tures, opened its doors last July 
after several months of renovation.

“More than 20,000 people vis-
ited the Kasbah Museum of Medi-
terranean Cultures in the first three 
months of its reopening to the pub-
lic,” said Qotbi. “This means that 
Moroccans are culture thirsty.”

Qotbi pointed out that the cultur-
al sector has become an important 
contributor to Morocco’s economy 
in terms of job creation and attract-
ing foreign tourists.

“A few months ago, we had an 
exhibition of Alberto Giacometti’s 
works that drew visitors and media 
coverage from all over the world,” 
he said.

The Mohammed VI Museum in 
Rabat had a retrospective exhibi-
tion of Giacometti’s sculptures, 
paintings and drawings, the first 
of its kind in Africa. Giacometti is 

Cairo

I 

t is quite common in Egypt 
to see a vendor roaming the 
streets with a cart selling 
food but two young 
university graduates 

have decided to feed the 
mind rather than the stom-
ach of Egyptians in a Cairo 
suburb. Their Books Bike is a 
tricycle-shaped cart on which 
books are offered for sale.

“We are simply two people in-
terested in transferring the joy 
of reading to others,” project co-
founder Hadeer Mansour, 27, said 
as she presented a book to a cus-
tomer.

Before launching Books Bike, 
Mansour and her partner, Moham-
ed, used to sell books at fairs and 
schools.

“The main problem that we faced 
at that time was to move around 
with these amounts of books and 
we thought that we need people to 
know us more,” Mansour said.

Mohamed, 26, who requested 
to be referred to only by his 
first name, initiated the 
idea of the bike. The 
team came up with a 
design, drew a kiosk-
like shape with shelves 
on paper and gave it to a 
blacksmith to implement.

“At first, I thought we 

could use a truck to sell books but 
it turned out to be an expensive 
option,” Mohamed said.

Mansour and Mohamed decided 
to put the shelf for children’s books 
on the bottom of the bike so young 
people can easily reach them.

“Usually children go for candy 

and toys but, in our case, they 
come over and check books, feel-
ing curious to see books on a bike,” 
Mansour said.

Customers come from a variety 
of age groups.

“This is an amazing project. It 
encouraged me to read more, es-

pecially that it was hard for me to 
find bookstores in my neighbour-
hood,” said high school student 
Noura Mahmoud.

Mansour and Mohamed, in addi-
tion to selling books, recommend 
what they consider good reads to 
their customers as well.

“We read most of the books 
that we sell to be able to answer 

any questions and recom-
mend readings that appeal to 
any customer’s taste,” Man-

sour said while explaining the 
theme of a novel to a customer.

Books Bike offers a variety 
ranging from thrillers and his-
torical novels to classics and 
self-development books in Ara-
bic and English.

“We try to attract the atten-
tion of even those who do not 
read,” Mansour said. “People 

are usually inquisitive to see 
what kind of books are sold 

on a moving bookstore. 
We are often faced by the 

question ‘Are there people 
who still read?’ and usually 
our answer is ‘Aren’t there 
people who still read?’”.
The Books Bike Facebook 

page has attracted about 
7,000 likes. Mansour and Mo-

hamed use the page to write 
short descriptions of many of the 

books they have for sale, without 
revealing entire themes.

Under the project, the two part-
ners offer delivery service of books 
ordered via Whatsapp messaging 

and Facebook.
“I like to pay frequent visits to 

the Books Bike myself but, in many 
cases, due to my busy schedule, I 
order books and I always get them 
on time,” said Shaimaa Khalil, 25, 
a financial analyst. “I believe such 
an initiative encouraged people to 
read more.”

The challenge ahead for the 
Books Bike partners is to be able 
to acquire licences from the con-
cerned governmental bodies.

“We were once selling books 
and a police officer approached us, 
asking to check our identification 
cards then told us to move away 
from the street. We don’t want this 
to happen again even if this means 
we will have to go through all the 
governmental red tape,” Mohamed 
said.

The two partners said they hope 
to expand their enterprise by fran-
chising.

“Not only do we dream of hav-
ing a Books Bike in every province 
but we are also hoping to see one 
on every street all over Egypt,” Mo-
hamed enthusiastically said.

With apps’ help, books sold on wheels in Cairo

Morocco grows into an 
international cultural magnet
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A 2016 photo shows US singer Christina Aguilera performing 
during the music festival Mawazine in Rabat.                              (AFP)

A 2015 photo shows a visitor examining photographs and artefacts 
at the Mohammed VI Museum of Modern and Contemporary Art in 
Rabat.                            (AP)
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The cultural sector 
has become an 
important 
contributor to 
Morocco’s economy.

We are simply two 
people interested 
in transferring the 
joy of reading to 
others.”Books Bike co-founder

Hadeer Mansour


