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Agenda

We welcome submissions of 
calendar items related to 
cultural events of interest 
to travellers in the Middle 
East and North Africa.

Please send tips to: 
editor@thearabweekly.com

Beiteddine:
Through August 9th

The Beiteddine Art Festival, in 
picturesque Beiteddine in the 
Chouf mountains, features a 
variety of performances, includ-
ing opera, concerts, theatre and 
art exhibitions. The festival 
welcomes more than 50,000 
visitors, as well as numerous 
star performers. Buika, Seal and 
Kadim Al Sahir are to perform at 
this year’s festival.

Carthage:
Through August 20th  

The Carthage International Festi-
val is one of the most compelling 
arts and cultural events in North 
Africa, drawing a mix of local 
and international performers to 
Tunisia over a period of sev-
eral weeks. It takes place at the 
Carthage amphitheatre.

Hammamet, Tunisia: 
Through August 20th

Hammamet, a Tunisian town on 
the northern edge of the Gulf of 
Hammamet, hosts the 52nd Ham-
mamet International Festival. 
Concerts and plays are scheduled 
for more than a month. Artists 
such as Hindi Zahra, Buika, Ibra-
him Maalouf, Cheb Khaled and 
Goran Bregovic are to perform.

Baalbek, Lebanon:
July 22nd-August 28th

Set in the Roman ruins in the city 
of Baalbek in eastern Lebanon, 
the International Baalbek Festival 
stages opera, classical music, pop 
and jazz concerts, modern and 
classical dance by international 
and local artists. The 2016 festival 
hosts artists Mika, Abeer Nehme, 
Jean Michel Jarre, Lisa Simone 
and others.

Byblos:
September 8th-12th

The Lebanon Latin Festival takes 
place in Edde Sands with more 
than 90 artists from around the 
world. Dance workshops will be 
given in Salsa, Bachata, Kizomba, 
cha cha cha, hip-hop, Samba, 
Lambada, Oriental, Dabke and 
Afro-Cubano. Performances are 
also scheduled.

Marrakech:
September 16th-18th

The Oasis Music Festival cel-
ebrates electronic music. In its 
second year, the festival takes 
place at the Source Music Resort 
in Marrakech and includes three 
days of performances from in-
ternational electronic musicians 
David August, Omar Souleyman 
and Prins Thomas.

Essaouira:
October 14th-16th

The natural setting for the TV 
series Game of Thrones in Es-
saouira, Morocco, is the backdrop 
for the first MOGA Festival of 
electronic music and culture. 
Festival-goers are invited to 
performances, educational 
workshops, beach parties, digital 
video installations and other 
events.

Sharjah: A family tourism destination

Sharjah

S 

harjah has promoted itself 
as an ideal tourist destina-
tion for families, especially 
from the Arab region, with 
an emphasis on a family-

friendly atmosphere combined 
with excellent tourism facilities and 
events.

Sharjah Commerce and Tourism 
Development Authority (SCTDA), 
in association with Shurooq (Shar-
jah Investment and Development 
Authority), is the driving force be-
hind the transformation of the laid-
back emirate neighbouring vibrant 
Dubai.

“In fact, family tourism is a key 
pillar of the Sharjah Tourism Vi-
sion 2021, launched by the SCTDA, 
which aims to attract more than 10 
million visitors within the next five 
years,” SCTDA Chairman Khalid 
Jasim al-Midfa said.

Guided by traditions, the emirate 
launched its Sharjah My Family Des-
tination campaign during this year’s 
Arabian Travel Market (ATM) in 
Dubai, introducing attractive offers 
and packages on hotels and leisure 
destinations for families visiting the 
emirate.

“For instance, families can get 
up to 16-20% discount rate on hotel 
accommodations,” said Midfa, not-
ing that the emirate’s development 
plans are focused on enhancing fa-
cilities and services for families.

With more than a dozen muse-
ums covering art, calligraphy, Is-
lamic civilisation, natural history, 
heritage, science and classic cars 
and aviation, there is plenty of 
choice for families.

The Wasit Nature Reserve, a wet-
land that opened recently, offers 
educational and cultural classes 
and facilities such as observation 
platforms. The Al Hefaiyah Moun-
tain Conservation Centre provides 
unique opportunities for children 
and adults to learn about environ-
ment preservation and understand 
nature in a fun-filled manner.

Al Noor Island, spanning 45,470 
sq. metres, combines nature, art 
and entertainment. One of its fea-
tures is the Butterfly House, a na-
ture-inspired structure with an or-
namentally perforated shadow roof 
and biomorphic exterior that hous-
es as many as 500 exotic butterflies 
native to a variety of countries.

Other landmarks of the emirate 
are Al Majaz Waterfront with its 
spacious green landscapes and res-
taurants and the Heart of Sharjah, a 
commercial and cultural hub with 
restaurants, retail shops, art galler-
ies, traditional and contemporary 
markets, archaeological sites and 
museums.

“What makes Sharjah particularly 
attractive is that it offers an authen-
tic Arab atmosphere complemented 
by sophisticated infrastructure and 
modern facilities, making it one of 
the most favoured family destina-
tions. Families visiting the emirate 
find it easy to supplement their time 
on the beach with other activities, 
such as cultural and sporting events 
as well as shopping and recreation,” 
Midfa argued.

According to SCTDA, family tour-
ism represents 12.5% of the global 
tourism market, recording a total 
value of $1.7 trillion in 2012.

“We are also focused on driving 
up investment and further develop-
ment in tourism attractions that not 
only enhance the emirate’s econo-
my but also the overall tourist expe-
rience,” added Midfa.

Sharjah receives approximately 2 
million hotel guests annually, the 
majority of them from Oman, the 
United Arab Emirates, Saudi Arabia, 
India and Russia.

Visitors from Arab countries 
account for nearly one-third of 
Sharjah’s hospitality guests, and 
hotels in the emirate report 100% 
occupancy when schools in the Gulf 
countries close for vacation. Oman 
was Sharjah’s top source market in 
2015, accounting for 12% of the visi-
tors.  Those from Saudi Arabia ac-
counted for 11% of the total guests.

In 2015, the emirate received 
nearly 300,000 exhibition visi-
tors, 750,000 museum visitors and 
250,000 tourists at activities and 
events, most of them families. It 
also attracted 75,305 cruise passen-
gers.

Pointing to these positive growth 
figures, the SCTDA official said he 
was optimistic that the emirate was 
on track to achieve its 2021 strategy 
projections.

To meet the requirements of in-
creasing demands, Sharjah has 106 
accommodation facilities, including 
50 hotels and 56 hotel apartments, 
offering a total of 10,000 rooms. It 
has 55 parks and 16 museums that 
cater to the interests of families.

According to Midfa, the launch 
of the Sharjah Tourism Vision 2021 
“aimed at unifying all the efforts 
and initiatives as well as future pro-
grammes of Sharjah’s tourism sec-
tor under one umbrella”.

The role of Shurooq, the inde-
pendent government entity as the 
driving force behind the transfor-
mation of Sharjah, has been cru-

cial with a series of infrastructural 
projects implemented over five 
years — enhancing the emirate’s ap-
peal as an investment, tourism and 
business destination, according to a 
spokesman for the agency.

He said the department “has capi-
talised on the advantage of Sharjah 
being a family-friendly environ-
ment for both tourists as well as res-
idents and began developing multi-
ple projects to ensure the longevity 
of this feature”.

“We continue to explore multiple 
initiatives to contribute to Sharjah’s 
family-friendly identity and are 
partnering with multiple govern-
ment entities to physically intro-
duce these features onto our des-
tinations,” he said. “Our role is to 
utilise all our resources in order to 
progressively incorporate features, 
facilities and services that position 
Sharjah as a leading destination for 
the global family-tourism sector.”

Shurooq lists key tourism-related 
projects such as Al Majaz Water-
front, Al Montazah Amusement and 
Waterpark, Al Noor Island and Mlei-
ha Archaeological and Eco-tourism 
Project as some of its family-based 
attractions.

N.P. Krishna Kumar is a Dubai-
based contributor to The Arab 
Weekly.

N.P. Krishna Kumar

Sharja’s Al Majaz Waterfront

Oman was Sharjah’s 
top source market in 
2015, accounting for 
12% of the visitors.

The emirate 
launched its 
Sharjah My Family 
Destination
campaign during 
this year’s Arabian 
Travel Market (ATM) 
in Dubai.

Al Noor Island is a unique leisure destination combining nature, art and entertainment spanning 45,470 sq. metres.


