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Turkish business 
group wants 
government
reform

UAE’s Etisalat sees 
Q3 profit drop 9%

Qatar emir 
approves changes 
to labour law

Briefs

Turkey’s largest business group, 
Tusiad, said the ruling AKP should 
quickly implement political reforms 
in light of the strong parliamentary 
majority it won in the November 1st 
election.

The government should also 
strengthen the European Union ac-
cession process, expand freedoms 
and democracy and end social 
polarisation, Tusiad said in a state-
ment, after four elections in Turkey 
since March 2014.

Tusiad has on occasion clashed 
with President Recep Tayyip 
Erdogan, a member of the Justice 
and Development Party (AKP) over 
economic and political policies.
(Reuters)

UAE telecom giant Etisalat said 
its net profit, hit by higher depre-
ciation costs and foreign exchange 
losses, dropped 9% in the third 
quarter of 2015 from a year earlier.

The group’s net profit in the 
three-month period ending Sep-
tember 30th stood at $517.7 million, 
it said in a statement. Consolidated 
revenues slipped 1% year-on-year to 
$3.54 billion.

“This performance is attribut-
able to unfavourable exchange rate 
movements and (the) competitive 
environment in selected markets,” 
the group said. 

In 2014, the company’s net profit 
surged 26% to $2.43 billion as Etis-
alat saw a hike in subscribers after 
acquiring a stake in a Moroccan 
operator. But earnings slid by one-
fifth in the first half of 2015, hurt by 
higher depreciation costs and the 
impact of its troubled Saudi unity 
Mobily.

Etisalat is the second largest Arab 
telecoms firm after Saudi Telecom 
in market value. It has 170 million 
customers in 15 countries. The UAE 
government owns a 60% stake in 
the company.
(Agence France-Presse)

Qatar’s emir approved reform 
of the country’s much-criticised 
kafala labour laws. The Qatar News 
Agency said the emir issued a new 
law overseeing the sponsorship sys-
tem, which only allows workers to 
leave the country with the approval 
of their employer, as well as rules 
that allow workers to switch jobs.

It is unlikely that the announced 
changes go far enough to placate 
critics and they may not come into 
force until almost 2017 at the earli-
est.

QNA said Emir Sheikh Tamim bin 
Hamad al-Thani approved reforms 
“on the regulation of the entry 
and exit of expatriates and their 
residency”. 

Under the proposals, workers will 
be able to leave the country after 
giving at least three days’ notice to 
the Interior Ministry. Officials will 
then contact the employer or spon-
sor for approval.

In addition, workers will be al-
lowed to change jobs at the end of 
a contract, without the consent of 
their bosses.

Qatar announced earlier in 2015 
that it was committed to reform 
of the kafala system, which has 
been the object of scorn from rights 
groups.
(Agence France-Presse)

Economy

Preserving Jordanian handicraft
Roufan Nahhas

Amman

U 

mm Mohammed’s 
work is lauded as art. 
Tourists love her em-
broidered dresses and 
cushions with radiant 

or cosy colours. Her handmade 
jewellery is daring with flashy tur-
quoise or subtle with burgundy 
stones.

The 72-year-old has sewn for so 
long that she no longer recalls ex-
actly when she first took up a nee-
dle.

“It’s been long enough so that I 
can’t remember when my journey 
started, Mohammed said at her 
one-storey home in Ghor El Safi in 
western Jordan.

She started as a young girl, tu-
tored by her mother. “She taught 
me how to design a pillow case or a 
bed cover,” Mohammed said.

“I liked what I was doing and I 
also got myself into jewellery,” said 
the Jordanian housewife who sells 
her products to top-notch designer 
shops in Amman.

“Everything is made by hand 
and tourists like that, at least this 
is what the shops I sell to tell me,” 
she said.

She said her husband’s illness 
forced her to continue working. 
“I have to buy him medicine and 
put food on our table,” she said. 
“We’ve never begged for money 

and I love working.”
Mohammed is among hundreds 

of Jordanian women who work 
from home, designing handmade 
products for European tourists 
who spend generously on Jorda-
nian handicrafts.

Her work is funded by interna-
tional non-governmental organi-
sations that focus on women and 
handicraft, such as Empowering 
Rural Women in the Jordan Valley. 
The project, which began in 2013, 
is funded by Drosos Foundation, a 
charitable, non-profit organisation 
based in Switzerland.

It focuses on women living in 
Mohammed’s village of Ghor El 
Safi, a rural area south of the Dead 
Sea, to develop handicrafts. It as-
sists them in promoting their prod-
ucts.

Embroidered works, such as 
intricately fashioned cushions, 
pillow cases, blouses and night-
gowns, top the list of Jordanian 
products. Others include woven 
wool or camel hair carpets, silk 
rugs and handmade glass and pot-
tery with a cultural mix of Arab 
and Islamic imagery and scrib-
bling. Smaller scale crafts include 
artistically decorated sand bottles, 
finely chiselled sculptures and sil-
ver jewellery with precious stones.

Jordan’s rich legacy of handi-
crafts has been passed down over 
many generations since Jordani-
ans, as nomadic Bedouins, met 
their domestic needs by weaving 
their own rugs and making their 
own tableware and utensils.

The crafts were influenced by 
diverse cultures, such as that of  
Palestinians who fled wars with Is-
rael. Others include the Circassians 
and Armenians who sought refuge 
in Jordan in the 19th and 20th cen-
turies.

Khalil Burgan, owner of the 
family-run Al Burgan Handicrafts, 
established in 1989, said Jordanian 
products, especially embroidery, 
pottery and ceramics, are unique 
and of high quality compared to 
tourist merchandise found else-
where in the Middle East.

“As you run your palm at the soft 
surface of the traditional garments 
and pass your fingers through the 
colourful threads that form the 
piece of art, you can easily feel and 
sense the uniqueness in its dimen-
sions and structure,” Burgan said.

“We have been in this business 
for such a long time and we saw 
the rise and fall of this profession 
several times.”

Accordingly, Burgan said his firm 
adopted strategies to withstand 
time and economic hardships lo-
cally, regionally and internation-
ally. But indeed, the times are now 
different in this profession,” Bur-
gan admitted.

Now, work is focused on market-
ing and selling locally.

Burgan says the type of tourist 
has changed.

“We used to have many tourists 
from Europe who paid well but 
nowadays many come from East-
ern Europe and Asia and they are, 
as we call them, small souvenir 
buyers who are on limited budgets, 
travel light and end their journey 
by buying a small souvenir from 
the duty-free shop as they leave 
the country,” he said.

Al Burgan specialises in design-
ing and producing unique top-
quality artisan or handcrafted 
products, involving Jordanian 
folklore in embroidery and sewing 
skills.

“We have around 30 employees 
but we also have around 50 house-
wives who work from home using 

their skills in creating the pieces of 
art and this you cannot find any-
where as the market is full of cheap 
imitation manufactured in China,” 
he said.

“Traders are experts in import-
ing such pieces from China, In-
dia and Pakistan that cost them 
around $1 and they sell them for 
more than $10. For us the cost is 
higher as everything is handmade 
and there are taxes, employees and 
rent in addition to other utilities 
that added to the costs.”

Burgan depends on local events. 
“We display our products in major 
duty-free shops and hotels around 
the region and some parts of the 
world.

This way we can maintain the 
quality of customers and products 
as some only look for quality,” he 
said.

Abu Khaled, 33, an employee at 
one of the traditional handicrafts 
shops in Amman said that business 
has been “really slow”.

“Many tourists enter the shop, 
look around, take pictures but buy 
absolutely nothing,” he said.

“Years ago, tourists used to come 
and spend a lot of money on tradi-
tional handicrafts, buying souve-
nirs but things have changed. Now, 
there are many who sell these 
items cheaper and this is affecting 
the business,” he explained.

Roufan Nahhas, based in Jordan, 
has been covering cultural issues 
for more than two decades.

Jordan’s rich legacy 
of handicrafts has 
been passed down 
over many 
generations.

The crafts were 
influenced by 
diverse cultures, 
such as that of  
Palestinians.

A shop in downtown Amman displaying handicraft work.


