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Travel

Agenda

Constantine, Algeria: 
Through July 2nd

As part of Constantine: Capital 
of Arab Culture 2015, the 
Cultural Centre of Khroub in 
Constantine hosts an exhibi-
tion about Algerian cinema 
through the generations.

Tunis, Tunisia: 
Through July 15th

Tunis celebrates art dur-
ing Ramadan with the 33rd 
Medina Festival. Andalusian 
malouf music and ethnic 
bands are featured in venues 
of the old city. Artists from Tu-
nisia, Egypt, Libya, Spain and 
France are expected to attend. 
This year’s festival is a tribute 
to Tunisian women artists.

Jounieh, Lebanon:
July 11th-19th

The entertainment and 
educational exhibition Living 
Dinosaurs features 25 life-size 
replica dinosaurs, a 3D theatre, 
live simulations and a chil-
dren’s interactive area.

Zouk Mikael, Lebanon: 
July 23rd-28th

Set in a renovated old souk, 
the Zouk Mikael International 
Festival features Arab and in-
ternational artists. All musical 
styles from classical and opera 
to blues and jazz performances 
are offered.

Jerash, Jordan: 
July 23rd-August 1st

Held since 1980, the Jerash 
Festival of Culture and Arts 
transforms the ancient city of 
Jerash into one of the world’s 
liveliest cultural events. With 
singers, poetry readings, bal-
let performances, symphony 
orchestras and art shows, the 
festival showcases Jordanian 
culture in a host of different 
arenas.

Oujda, Morocco: 
August 1st-8th

The ninth edition of the Rai 
d’Oujda Festival celebrates Rai 
music, a form of folk music 
that originated in Algeria. The 
festival invites Rai internation-
ally known singers such as 
Cheb Khaled, Cheb Mami and 
Cheb Faudel.

Tangier, Morocco: 
September 9th-13th

The Tangier Jazz Festival in 
its 16th edition welcomes 
renowned international and 
local jazz artists in one of 
Morocco’s premier cultural 
events. Over five days visitors 
can attend free street perfor-
mances, dance courses and 
jazz concerts.

We welcome submissions of 
calendar items related to 
cultural events of interest 
to travellers in the Middle 
East and North Africa.

Please send tips to: 
editor@thearabweekly.com

UAE wants to be 
year-round travel 
destination

Dubai

T   
he United Arab Emirates 
has turned conventional 
wisdom on its head by 
showcasing its sweltering 
summer as major tourism, 

heritage and shopping festival de-
signed to attract families from the 
Gulf, the rest of the Middle East and 
the Indian subcontinent.

This year the summer calendar  
in the UAE includes the holy fast-
ing month of Ramadan, Eid al-Fitr 
— the feast marking the end of fast-
ing — and school holidays. Tour-
ism authorities, along with the 
private sector, in Abu Dhabi, Dubai 
and Sharjah have pulled out all the 
stops to offer tourists activities for 
the whole family.

Concerts and performances by 
leading artists, including Saudi 
singing sensation Mohammed Abdo 
and Emirati singer Habeeb El Yasi  
and Indian singers Shreya Ghoshal 
and Arijit Singh, Arabic and West-
ern comedy nights,  and shopping 
deals and prizes are among the big 
draws.

Abu Dhabi Summer Season fes-
tival began June 11th and extends 
to September 5th, offering three 
months of entertainment and fun 
in Abu Dhabi, Al Ain and Al Ghar-
biya. The Abu Dhabi Tourism and 
Culture Authority (TCA Abu Dhabi) 
is giving away 12 Mercedes-Benz 
cars at the emirate’s malls.

“Abu Dhabi’s Summer Season is 
a shining example of a coordinated 
multi-partner marketing campaign 
initiative which will stimulate de-
mand over the summer period to 
broaden and strengthen our year-
round visitor proposition,” TCA 
Abu Dhabi Acting Executive Direc-
tor Sultan Al Dhaheri said.

“We have formed an emirate-
wide programme of activities in 
partnership with private event 
management companies, the emir-
ate’s hotel providers and shopping 
malls to deliver a ‘fun for all’ propo-

sition for visitors from within the 
UAE, as well as from across the GCC 
(Gulf Cooperation Council), the In-
dian subcontinent and Europe.”

According to TCA, last summer 
saw 786,376 guest arrivals in Abu 
Dhabi, an increase of 20% during 
June, July and August from the pre-
vious year. The number of guests 
from the GCC, excluding the UAE, 
increased 25%, from India 26% and 
from Europe 19%.

“Hotel occupancy grew by a total 
of 7% from 2013, and we are aiming 
to improve that figure again this 
season,” added Al Dhaheri.

Dubai’s Summer Season promo-
tion powered by Dubai Shopping 
Malls Group (DSMG) is back with a 
campaign from May to October in 
partnership with Dubai Festivals 
and Retail Establishment (DFRE) to 
roll out this blockbuster shopping 
bonanza among 25 participating 
malls across Dubai.

GCC residents and tourists in the 
UAE will get opportunities to win 
prizes worth $1.5 million in travel 
packages, cash, luxury cars, shop-
ping vouchers and more.

“This year, Dubai will witness 
the biggest number of retail pro-
motions being launched in a single 
summer season, giving shoppers 
from around the world a rewarding 
experience including the opportu-
nity to win amazing prizes, while 
at the same time further boosting 
sales and footfall at the participat-
ing malls,” DFRE Chief Executive 
Officer Laila Mohammad Suhail 
said.

Dubai welcomed a total of 13.2 
million international overnight 
visitors in 2014, according to gov-
ernment statistics, representing a 

year-on-year increase of 8.2%, sig-
nificantly higher than the global av-
erage of 4.7%.

Dubai’s ambition for 2020 is to 
become the world’s number one 
family destination and win a sub-
stantial share of the global tourism 
market. Family travel accounts for 
more than 12.5% of the $1.7 trillion 
global tourism market and is pro-
jected to grow at about 5% annually 
to 2020, according to recent figures 
published by Reuters.

With this in mind, Dubai is invest-
ing more in family attractions. Over 
the next two years Dubai Safari 
Park, Dubai Opera House, Legoland 
Dubai, Hollywood-themed Motion 

Gate and Bollywood Parks Dubai 
are all expected to open.

“Over the years, Dubai has po-
sitioned itself as an international 

summer destination, offering  
hassle-free online visa, ex-

tensive leisure and tourism pack-
ages and world-class infrastructure 
and transportation system,” noted 
Kulwant Singh, manager of Lama 
Group, one of Dubai’s leading tour 
operators.

“During this season, hotels are 
also very keen to drop prices and 
offer value-for-money deals to at-
tract GCC nationals and other for-
eign tourists who flock to the city 
for the annual Dubai Summer Sur-
prises — the region’s most antici-
pated summer entertainment and 
shopping bonanza,” he said.

“Aside from the buzzing retail 
activity across the emirate, there 
is also a calendar full of activities 
centred on culture, arts and fam-
ily values,” Singh said, stressing, 
however, that the summer festival 
continues to play a crucial part in 
boosting the retail and tourism sec-
tors.

“We are very positive that this 
summer will be as successful as 
2012 when Dubai welcomed 4.36 
million visitors if not more,” he 
said.

The city of Sharjah, about 12 
kilometres from Dubai, hosts its 
own summer festival offering pro-
motional activities, attractive dis-
counts, raffles and entertainment.

The Sharjah Commerce and Tour-
ism Development Authority recent-
ly launched Sharjah Tourism Vi-
sion 2021, which aims to attract 10 
million tourists by then, when the 
UAE celebrates its 50th anniversary, 
by focusing on family and cultural 
tourism.

N.P. Krishna Kumar is a contributor 
for The Arab Weekly based in Dubai.
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Beach of Mina al-Salam hotel and touristic resort in Dubai.

Flamingos stand in a water reservoir on Sir Bani Yas Island, off the coast of Abu Dhabi.

The luxury Burj al-Arab Hotel at Jumeirah area in Dubai.
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